WHO, WHAT, WHEN, WHERE, WHY & HOW

GET THE IDEAS FLOWING...

Now that you have decided what story to cover, now you need to map-out a strategy for getting it. Answer the following questions. And, keep in mind that the interviews are used to get at the emotion or passion of the story. The reporter should report the facts, and the people interviewed give the story the passion.

Who: Who are you going to interview? Are there two sides of the story? Remember, you will probably only have (2) two :5 to :7 second interview sound bites. Be sure you are clear on what you want to ask. Get all the background info during a phone interview. When you do the interview for the camera, ask only three or four questions.

What:  What is the story about? What makes it interesting? Why do we care about it? What is the outcome of the story?

Why: Why is the story important? What makes it unique? What are the people's motivations for doing what they are doing? This is a very important question.

When: Try to make this timely. That way you don't date the story. Try to make your story evergreen (able to last awhile).

Where: Where is the story taking place?

How: This is a big question and a lot of times the reason to do the story. How is it unique? How do people accomplish what they do? What is the process?

Now, after outlining the answers to these questions on the white board, decide what pictures you need to support these ideas. Remember, you need 10 - 15 DIFFERENT shots to make the story interesting. Each shot should last about 3 seconds and then move on. You should shoot about 30 minutes worth of video excluding the interviews. Remember, the tripod is your friend! You must use a tripod for all your shots.
The final part of the story construction is research. What statistics do you need to support your story? Do you need an expert? Then interview them. (By the way, DO NOT believe everything on the Internet). The Internet is a great place to start, but it does not replace person-to-person interviews.

